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ResearchUPDATE 


IACVB and its Foundation are seeking your participation in the 2003 CVB Organizational and Financial Profile Study! 
The questionnaire was distributed to IACVB member bureau CEOs last week. Please plan to participate. The more bureaus that get involved, the more valuable the resulting information will be to YOU!

DEADLINE: FRIDAY, 17 OCTOBER 2003. For more information contact Mary Tack, director of research, at mary@iacvb.org, or +1.202.835.4211. 
 


	Destinations Showcase 
bringing the meeting planners to you …
Don’t miss these events!
Washington, DC
26 February 2004
NEW Washington Convention Center

New York, NY
22 April 2004
Madison Square Garden Expo Center
Chicago, IL
26 August 2004
Navy Pier 
For the latest details about exhibiting, including booth prices and availability, click here, or contact Kari Jacobson at kjacobson@pgi.com, or +1.703.312.5405. 
 


	

GlobalNEWS


Philippine tourism stakeholders plead for unity in government
Scotland hopes high for online tourism
A Man with Seoul

 HYPERLINK "http://enews.primediabusiness.com/enews/meetingsnet/meetingsnet_xtra/current" \l "kimchi_kimcha_whatever_will"  (Korea National Tourism Organization) 

	

SpecialNOTE


IACVB E-News is published from Washington, D.C., which was in the path of Hurricane Isabel. We apologize for the late distribution of Friday’s issue and any inconvenience it may have caused.
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Looking for travel information?
Visit www.michigan.org, the official State of Michigan travel web site. 300 N. Washington Square, Lansing Michigan 48913. (888) 78-GREAT


Michigan Tourism Budget Ranking Declines
Despite stable funding levels the past couple of years, Michigan's ranking for tourism promotion spending has dropped in comparison to other states, according to the annual survey of U.S. State and Territory Tourism Office Budgets, being prepared by the Travel Industry Association of America (TIA). 
The survey's preliminary findings show projected state tourism office budgets, by rank for FY 2005.  In the survey, Michigan has slipped to 31st position with a total of $7.9 million of state appropriated funds going toward tourism promotion, a drop from ranking 27th in 2004.  The average state investment in tourism promotion was $12.8 million. Leading the list was the State of Hawaii's $69 million budget. In second place was Illinois with $47.8 million in spending and Pennsylvania, ranking third at $33 million. Other high ranking Great Lakes states include Wisconsin ranking 15th with a $12.8 million budget and Ohio ranking 34th with $7 million. 
For more information, please contact Dave Morris at (517) 373-0673.


Travel Commission to Meet in June
The next Michigan Travel Commission meeting is set for 9:00 a.m. Friday June 10, 2005, at the Ramada Plaza Hotel Ojibway, Sault Ste. Marie.  Representatives of the travel industry are always invited and encouraged to attend these public meetings. Travel Commission meetings are open to the public and we encourage industry members to attend. Future meetings will be held, October 16, 2005, Radisson Plaza Hotel at Kalamazoo Center, (In conjunction with annual Michigan Tourism Conference); and Friday, December 2, 2005, Crystal Mountain, Thompsonville.
For more information, please contact Dave Lorenz at (517) 335-0007.


michigan.org Web Site Update
March 2005 web sessions to the Travel section of michigan.org have increased by 28 percent over the same period last year.  March 2005 web sessions totaled 485,061, compared to 378,645 for 2004. Year-to-date totals for 2005 have logged over 1.3 million web sessions. This compares to over 1.0 million web sessions through March 2004, an increase of 29 percent.  
Total March click-throughs from michigan.org to Michigan travel industry web sites were 171,033, an increase of 13 percent over 2004.  Total click-throughs for 2005 number over 546,291; this is an increase of 29 percent over 2004.  
For more information, please contact Gary Platte at (517) 335-1877.


michigan.org—Your Promotion Portal
It is time to gear up for the warm weather season. Travel Michigan is always happy to promote your tourism related deals and discounts/packages and events. To submit your events, complete our Event Survey and click “Submit”.  To submit deals and discounts/packages, complete the Deals and Discounts Survey. 
For more information regarding our Database Listing of Events, please contact Sherry Fouts at (800)  676-1743.  
For Deals and Packages, please contact Trudy Atwood at (517) 373-0302


CVB Performance Measures Established
How should CVB’s and their stakeholders judge success?  What techniques should be utilized to measure that success?  What do industry experts say about measuring CVB performance?
The International Association of Convention & Visitor Bureau's (IACVB) Performance Measurement Team (PMT), a group of CVB professionals and industry consultants, has developed a program of performance reporting to accurately and comparatively assess a CVB’s achievements.
These reporting recommendations include standard definitions, as well as activity and productivity measurements in travel trade sales, marketing and communications. Additional performance measures and productivity metrics for convention sales and standard CVB Return on Investment (ROI) formulas are also recommended.
IACVB has compiled a free handbook (pdf), providing a comprehensive guide that CVBs can utilize to evaluate, calculate and report their performance.
IACVB is an international trade association representing more than 1,200 professionals in over 500 convention and visitor bureaus worldwide. Its mission is to enhance the professionalism, effectiveness, and image of destination management organizations worldwide.
For more information, please contact Dave Morris at (517) 373-0673


	
	


